
with the News Literacy 

Project. 

On October 20, 2009, 

reporters from our very 

own Warrior News staff 

attended the News Liter-

acy kickoff event at Mar-

quette Elementary 

School. This program is a 

result of our partnership 

with Elev8. The program 

will start at Marquette 

first, then begin at Per-

spectives Calumet Middle 

School later this fall. 

At the event, Pulitzer Prize 

winning journalist and TV 

analyst  

Clarence Page gave a key-

note address. Warrior 

News reporters were also 

given the opportunity to 

interview Mr. Page. He 

gave our report-

ers great advice 

on tips for inter-

viewing and he 

even talked 

about how he 

got his start in 

the media field.  

Perspectives is 

honored to have 

been invited to 

this event and 

look forward to 

their upcoming 

partnerships 

S C H O L A R S  K I C K  O F F  N EW S  P R O J E C T  W I T H  C L A R E N C E  P A G E   

B Y :  Q U I N T O N  L Y M A S 

S T A F F  B E A T S  S T U D E N T S  I N  B A S K E T B A L L  G A M E 

On October 30, 2009, PCMS 

participated in an annual tradi-

tion. They had a staff vs. stu-

dents basketball game. Several 

staff members and students 

participated in the game while 

the crowd cheered them on. 

During halftime, the double 

dutch and cheerleading teams 

performed before the middle 

school football team headed off 

to their final game of the sea-

son. Both teams did an excellent 

job! 

By the end of the fourth quarter, 

the sixth graders thought that 

they would wear out the staff, but 

the staff team was not going to 

let that happen. The staff pulled 

out a victory and maintained their 

championship status! 
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I N S I D E  T H I S  I S S U E : 

N E W S  L I T E R A C Y  P RO -

J E C T 
1  

S T A F F  V S  S T U D E N T S  2  

S C H O O L  S P I R I T 2  

H E A L T H Y  R E C I P E S 2  

T H I S  I S  I T 2  

  

  

B E  O N  T H E  L O OK -

O U T ! 

¶ Warrior News will be 

starting a new column 

called Ask Your Ques-

tions (AYQ). Scholars 

will be able to put 

questions in a box 

about school, social 

life, community ques-

tions, and other top-

ics relevant to middle 

school life. Your ques-

tion can be anony-

mous. Not every ques-

tion will be answered, 

but weõll do our best! 

Warrior News Staff  

Sponsorð Ms. Norman  

Reporters: Quinton Lymas, 

Deja Hood, Nailah Hale, 

Nafatari Hale, Martell Wil-

liams, Imani Smith, Kejuan 

Mills, Loren Parker  



Perspectives Calumet Cam-

pus ended a great football 

season with a weekõs worth 

of spirit. During spirit week, 

students and staff partici-

pated in fun events like Rock-

star/Nerd Day, Pajama Day, 

Wacky Tacky Day and School 

Spirit Day. It was exciting to 

see scholars showing off 

their school spirit.  

I asked three fellow scholars 

and four teachers about how 

they felt about Spirit Week. 

Eighth grade teacher Ms 

Aisen saw Spirit Week as òa 

fine opportunity to support 

our warriors.ó Ms. Lantz said 

òI feel that spirit week is good 

for students to express their 

love for Perspectives.ó 

Student Victoria Price 

thought that òspirit week was 

fun!ó  

Spirit Week ended with a 

pumped up pep rally. Stu-

dents from Cal-High, Cal-Tech 

and Cal-Middle, gathered 

together in the auditorium to 

dance and cheer on the high 

school football teamõs last 

game of the year. The middle 

school cheerleaders per-

formed and put on a great 

show! Students and teachers 

danced to old tunes by Mi-

chael Jackson and new 

school songs by Drake, 

Young Jeezy and the New 

Boyz.  

Go PCS!!! 

team teacher Ms. Arnold. 

Sixth grade teacher Ms. 

As we all know, pop culture and 

music lost one of its biggest stars 

of all time Michael Jackson. He 

died in June of 2009 and since 

then the music scene hasnõt been 

the same. Many teachers and 

staff members at Perspectives 

grew up listening to Michael Jack-

son and the Jackson Five and 

found the loss to be devastating.  

òI found it hard to believeó said 

Norman said òI immediately took out my 

collection of Michael Jackson CDs and 

listened to his music all week.ó 

While fans are mourning the loss of MJ, 

they can get one last look at the genius 

that is Michael Jackson in the new 

movie òThis is Itó. In the film, Michael is 

seen during practices for preparations 

for his last world tour. The movie show-

cases his musical and dancing talents 

as he sings many of his classic hits. 

F U N ,  L O V E  A N D  S C H O O L  S P I R I T  B Y :  N A F A T A R I  H A L E 

T H I S  I S  I T ! 

H E A L T H Y  B I T E S  F O R  A  H E A L T H Y  L I F E S T Y L E  B Y:  I M A N I  S M I T H 

Ingredients: 

1 cup of cream of wheat un-

cooked 

1 egg 

3/4 cup of skim or fat free 

milk 

1/2 teaspoon baking powder 

1/2 cup of Splenda 

 

Mix ingredients and let it sit 

for about 10 minutes. 

Heat a waffle iron and 

spray it with olive oil 

spray. Pour batter into the 

waffle iron and close. 

Cook until waffles are 

golden brown.  

Enjoy this tasty treat for 

breakfast anytime of the 

week. 

Are you struggling with eating 

a healthy lifestyle? Do you 

like eating healthy but need 

some tips on healthy food 

alternatives? I have some 

great spins on traditional 

recipes that fit perfectly with 

living a healthy lifestyle. 

Cream of Wheat Waffles 
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This story can fit 150-200 

words. 

One benefit of using your 

newsletter as a promotional 

tool is that you can reuse 

content from other marketing 

materials, such as press re-

leases, market studies, and 

reports. 

While your main goal of dis-

tributing a newsletter might 

be to sell your product or 

service, the key to a success-

ful newsletter is making it 

useful to your readers. 

A great way to add useful 

content to your newsletter is 

to develop and write your 

own articles, or include a 

calendar of upcoming events 

or a special offer that pro-

motes a new product. 

You can also research arti-

cles or find òfilleró articles by 

accessing the World Wide 

Web. You can write about a 

variety of topics but try to 

keep your articles short. 

Much of the content you put 

in your newsletter can also 

be used for your Web site. 

Microsoft Publisher offers a 

simple way to convert your 

newsletter to a Web publica-

tion. So, when youõre finished 

writing your newsletter, con-

vert it to a Web site and post 

it. 

that appear to be out of con-

text. 

Microsoft Publisher includes 

thousands of clip art images 

from which you can choose 

and import into your newslet-

ter. There are also several 

tools you can use to draw 

shapes and symbols. 

Once you have chosen an 

This story can fit 75-125 

words. 

Selecting pictures or graphics 

is an important part of adding 

content to your newsletter. 

Think about your article and 

ask yourself if the picture 

supports or enhances the 

message youõre trying to con-

vey. Avoid selecting images 

image, place it close to the 

article. Be sure to place the 

caption of the image near the 

image. 

I N S I D E  S T O R Y  H E A D L I NE  

I N S I D E  S T O R Y  H E A D L I NE  

I N S I D E  S T O R Y  H E A D L I NE  

If the newsletter is distrib-

uted internally, you might 

comment upon new proce-

dures or improvements to the 

business. Sales figures or 

earnings will show how your 

business is growing. 

Some newsletters include a 

column that is updated every 

issue, for instance, an advice 

column, a book review, a 

letter from the president, or 

an editorial. You can also 

profile new employees or top 

customers or vendors. 

This story can fit 100-150 

words. 

The subject matter that ap-

pears in newsletters is virtu-

ally endless. You can include 

stories that focus on current 

technologies or innovations 

in your field. 

You may also want to note 

business or economic trends, 

or make predictions for your 

customers or clients. 

òTo catch the 

reader's 

attention, place 

an interesting 

sentence or 

quote from the 

story here.ó 

Page 3  

Caption describing picture or 
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Caption describing picture or 

graphic. 



Primary Business Address 

Your Address Line 2 

Your Address Line 3 

Your Address Line 4 

Phone: 555-555-5555 

Fax: 555-555-5555 

E-mail: someone@example.com 

This would be a good place 

to insert a short paragraph 

about your organization. It 

might include the purpose 

of the organization, its mis-

sion, founding date, and a 

brief history. You could also 

include a brief list of the 

types of products, services, 

or programs your organiza-

tion offers, the geographic 

area covered (for example, 

western U.S. or European 

markets), and a profile of 

the types of customers or 

members served.  

It would also be useful to 

include a contact name for 

readers who want more 

information about the or-

ganization. 

P E R S P E C T I V E S  M I D D L E  

S C H O O L S 

A listing of names and titles 

of managers in your organiza-

tion is a good way to give 

your newsletter a personal 

touch. If your organization is 

small, you may want to list 

the names of all employees. 

If you have any prices of stan-

dard products or services, 

you can include a listing of 

those here. You may want to 

refer your readers to any 

other forms of communica-

tion that youõve created for 

your organization. 

You can also use this space 

to remind readers to mark 

This story can fit 175-225 

words. 

If your newsletter is folded 

and mailed, this story will 

appear on the back. So, itõs a 

good idea to make it easy to 

read at a glance. 

A question and answer ses-

sion is a good way to quickly 

capture the attention of read-

ers. You can either compile 

questions that youõve re-

ceived since the last edition 

or you can summarize some 

generic questions that are 

frequently asked about your 

organization. 

their calendars for a regular 

event, such as a breakfast 

meeting for vendors every 

third Tuesday of the month, 

or a biannual charity auction. 

If space is available, this is a 

good place to insert a clip art 

image or some other graphic. 

B A C K  P A G E  S T O R Y  H E A DL I N E  

Y O U R  B U S I N E S S  T A G  L IN E  H E R E .  

Organization  

Caption describing picture or 

graphic. 

We are on the web! 

example.microsoft.com 


